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We work with products we like and partners we care about. We’re 
a team of tech, design and film nerds who love working with 
clients as passionate as we are. And because of our unique 
business model, sometimes we get to invest in our clients with 
less sizable budgets but big ideas we can’t wait to get behind.

WE MAKE THINGS WE LOVE

We oversee every part of the process: creative, production, post-
production, etc. This means the voice stays strong and cohesive 
throughout the process. Our founder and executive creative 
director Adam Lisagor is involved with every project, and he's 
built a super talented team of filmmakers with deep expertise 
and a shared passion for technology.

WE MAKE THINGS WELL 

We make the complicated uncomplicated. We’re direct and 
accessible, not salesy or corporate. Our objective is to educate 
and delight the viewer, and to share with them what truly excites 
us about the product in ways we know they’ll respond to.

WE MAKE THINGS SIMPLE

WHY 
SANDWICH?
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WHAT MAKES IT A SANDWICH VIDEO?

We engage the viewer by making them 
smile. Whether it’s through tongue-in-

cheek humor or a poignant moment, we 
find that the best way to capture an 

audience is to make them feel.

ENGAGING + HUMAN

We present technology in a way that 
speaks directly to the viewer, not with 

clever metaphor or sales speak, but in real 
practical terms that articulate product 

value to real people.

DIRECT + PRACTICAL

Sandwich was an early pioneer of 
demonstrating software by integrating it 
into the cinematic frame. We find we can 
humanize the digital by applying it to the 

world around our characters.

SOFTWARE VISUALIZED
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MEET 
THE 
LEADERSHIP 
TEAM
THE BEST OF THE BEST

post 
supervisor

ZACH HOBESH

head 
writer

JOSHUA ALLEN

ep / head of 
production

GREG KINDRA

creative 
director

JP BOLLES

managing 
director

SHADIE ELNASHAI

founder

ADAM LISAGOR

director of 
marketing

MARISSA FORTSON
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CLIENTS 
WE’VE 
WORKED 
WITH

WANT MORE? CLICK HERE TO WATCH OUR REEL

JUST A SAMPLING OF OUR FAVORITES

http://sandwichvideo.com/projects/demo-reel
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What we discovered was so much more. 
Not only did Adam and the team at large 
understand our brand and know how to 
tell its story,  but they really helped craft 
that narrative.  

“We initially approached Sandwich 
Video because we’d seen their work 
and they clearly had crafted a unique, 
effective and interesting way to tell 
a brand story. 

And as a production unit, they are top 
notch. Accessible, collaborative and a lot of 
fun to work with.”  

-Nick Liebeskind,  
Creative Director at TrueCar

HEAR 
WHAT OUR 
CLIENTS 
THINK

“[Adam Lisagor is] the 
best and only one doing 
what he does.” 

-Jack Dorsey,  
Founder & CEO 
Twitter, Square

“Sandwich not only came up with 
the best way to introduce our 
product, but also created brand 
messaging that really moved us 
forward.” 

-Doug Simpson, 
Founder & CEO of Navdy
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CREATIVE PRE-PRODUCTION PRODUCTION POST-PRODUCTION DISTRIBUTION

- Research
- Consultation
- Product/brand strategy
- Concept development
- Treatment
- Script/storyboards

- Budgeting
- Location scouting
- Sourcing crew
- Casting 
- Talent negotiations

- Production management
- Client presence
- Where the magic happens
- Snacks

- Motion graphics design
- Assembly & offline edit
- VFX and screen comps
- Music & sound
- Color grading

- Marketing strategy
- Search engine optimization
- Digital campaign support
- Media buy partners
- KPI analysis
- Learnings for future efforts

WE ARE HERE TO HELP EVERY STEP OF THE WAY
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PRESS
Sandwich has 
become the most 
sought-after 
producer of videos 
for tech companies 
large and small. 
- The Verge

“
”
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CASE 
STUDIES
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TRUECAR

B2C Product Launch
Repeat client with 10 TV spots over 3 years

TrueCar was a legacy B2B product who approached to us to help 
explain the new consumer-facing version of their product. Their 
goals: to make the brand approachable and the product simple.

The Challenge

We presented a reinvention of car buying as a simple consumer 
solution on a mobile app. We started with a web commercial 
presenting Adam as a down-to-earth spokesman. Airing that first 
spot on TV soon proved so successful for TrueCar that it led to 9 
more over the next three years, all with Adam at the helm. 

We’ve worked closely with TrueCar on multiple campaigns and 
maintained a constant feedback loop, so that we continue to 
respond to the market in the development of the next set of 
creative work.

Our Solution
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COIN

Crowdfunding Launch
Web commercial with 10M+ views and $50K sales goal  
reached in first 47 minutes 

Coin came to us to bring a theoretical hardware product to life, 
and they needed to demonstrate the problem as well as the 
seamless solution their product provided. This was the first big 
proof of the crowdfunding model for Sandwich Video.

The Challenge

Rather than create a conceptual vision video, we leveraged the 
power of their product vision and created a story around how it 
would function in the real world.  

We strategically introduced visual effects to illustrate the power 
of the technology on the screen, particularly the ability to select 
from multiple cards loaded onto the same Coin.

Our Solution
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OSMO

Education/Games 
Hardware/Software Launch
Repeat client with 7 web spots & TV campaign

They had a new type of product in the education apps space that 
combined software, hardware, and real world objects in a way 
nobody had ever seen before. It was our job to put those 
elements together and make them seem approachable but also 
magical.

The Challenge

We needed to convince educators and parents that it's okay to 
use technology (that otherwise monopolizes children's screen 
time) for the purpose of engaging their minds.  

We did that by showing a clear correlation between kids 
developing a skill and getting a lot of emotional satisfaction from 
it. It was crucial that we actually filmed kids reacting in real-time, 
to illustrate their authentic reactions to the product.

Our Solution
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SLACK

Messaging Software Campaign
Web spot with 4M+ views

Adam actually turned Slack down when they first approached us 
for a video. Six months later, the entire Sandwich team was on 
Slack and he realized that the software had changed the culture 
of our company. So we asked them if they still needed a video.

The Challenge

We took the risk of endorsing Slack in a very personal way with 
our own case study, because our team saw how much it impacted 
our team communication.  

Because Slack is an engine for company culture, the perfect way 
to illustrate it was to showcase our own company culture, and in 
doing so we were able to drive significant growth for Slack. We 
often still hear anecdotes from people who signed up for Slack 
directly as a result of our video.

Our Solution
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NAVDY

Consumer Tech Video
Repeat client - first video drove 1.5M views and  
helped drive $7M in sales

Navdy needed to introduce an entirely new category while 
helping consumers understand the benefits of a product that was 
unlike anything they had seen before.

The Challenge

Adam immediately understood the benefits of the product and 
created a storyline around him as the spokesperson and the 
target demographic.  
 
He explained the product through the environmental context of 
how a consumer would use it, walking through its different 
features as a stream of consciousness so that it wouldn’t feel like 
a list of features.  The video helped consumers understand and 
feel the benefits of an entirely new driving experience in a way 
they could relate to.

Our Solution

NOMINATED 
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XERO

B2B Software Suite Campaign
Multiple web & TV spots over 3 years

Xero wanted to stand apart in the business software category and 
approached Sandwich to make a video to help them feel more 
human and whimsical. We worked with them to create videos for 
numerous products within their suite. 

The Challenge

We highlighted the brand differentiation of Xero throughout 
multiple videos while using the tools at our disposal that we’ve 
pioneered  for visualizing software in the real world.  

We made sure to bring a fun and tasteful voice to each video, for 
example, creating a character with a treehouse building company 
to demonstrate the functionality of Xero’s software through the 
act of running his business. 

Our Solution
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@sandwichvideo

@sandwich

http://sandwich.co

inquire@sandwich.co

(323) 776-9351

923 E 3rd St. #304 

Los Angeles, CA 90013

LOS ANGELES OFFICE

THANK YOU.

http://facebook.com/sandwichvideo
http://twitter.com/sandwich
http://sandwich.co
mailto:inquire@sandwich.co

